Surname4


Name 
Name of tutor
Name of course
Date
FAST FOOD RESTAURANT IN PORTUGAL
Country fact file: Portugal is a country that is located in Europe and a member of the European Union. It has the population of about 10.4 million people with the main language being Portuguese. Economically, it has a GDP of $289.8 billion with an annual growth that is estimated at only 1.5%. Combining the population with the economic data gives a per capita income of $27,835. The country has one of the highest unemployment rates in Europe and by extension in comparison to other countries in the world that stands at 12.1%. However, the country seems to enjoy the steady cost of goods, or rather the aggregate annual price measured by the consumer price index that is an inflation of just 0.5%. This sounds good for investment as it gives insight and hindsight into just how relatively stable business operations can be. This as well means that revenues and profits generated from such investments would be wiped out as interest fluctuations swing in most infrequently. The country receives an annual inflow of $6 billion in Foreign Direct Investments, FDIs (Focus Economics).
Restaurants are nearly at every corner in Portugal. What is fascinating is that these restaurants serve traditional Comida (food) at competitive prices. The foods are usually inexpensive. This, in essence, means for one to enter this business, creativity and being ahead of others regarding pricing, quality and similar treatments to clients is what will get the business abreast. One thing that is funny and sounds unreal, yet so true is that they love ballad, a salted dried cold fish that has 365 ways of preparations! One for each day of the year! You need to beat that to be running. Fast food restaurants provide tantalizing profits to proprietors for the simple fact, in part, that most people are out running their errands and would not find time to get back to their houses to eat. Checking into fast food restaurants in most cases is not an option, but just a priority. A fast-food restaurant in Portugal can sell to anyone, though the menus can be designed as to meet the specific class of people. In fact, the restaurant can have on its menu all kinds of foods so that everyone is targeted to maximize profits. However, as seen from the economic profile and the unemployment rate, there is need to reconsider and target middle-income earners with a relatively large proportion being the lower middle class.
Getting these profits, however, depends, partly, on the use of distribution. Distribution is like a chain, right from source to the end consumer. The quality of foods that will get customer certifications and thumbs up depends on the quality supplied. The supply should, therefore, be handled with utmost importance as customer satisfaction is tied to it, in part of course. Getting quality is one thing and getting a stream of customers is entirely another. There is need therefore to apply marketing so that potential customers are aware of the existence of the product. This can be done through print media such as magazines and newspapers. Also, TV and radio broadcastings can be utilized to this effect. There are an estimated 5,168,800 internet users and so digital adverts can be done to get their attention. This includes the use of social media such as Facebook and similar channels (Harris, Jennifer, Schwartz, Brownell, 25) Promotional events can be done, where the restaurant can follow up with trends of functions and forums where they can be food vendors. Additionally, branding of items such as pens, t-shirts and packaging wrappers with restaurant name and giving them to customers can take for the name of the restaurant.
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